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Somalia could emerge
as key tourism market
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SERENA HAS COME A
LONG WAY

M

Y memories of the Serena start in
Mombasa years back when the managing director Mahmoud Jan Mohamed was
the manager. I was then a teenager and
remember losing my heart to a girl, who
would beat me at table tennis, in a bikini. That table
tennis is still there.
The Serena brand has always been sprinkled with a
fairy dust and reminds me of happy; joyful; carefree:
halcyon days of youth. That brand equity was appreciated last Thursday at the Grosvenor House where
The Serena Hotels won the “ Best Hospitality, Travel
and Tourism in Africa” award at the African Business
Awards.
The Mombasa Serena throws super New Year parties
and you find entire families, grandparents, parents,
children in that rare inter generational mix, speaking to
a by gone age, which I really enjoy.
The Serena Group in Africa comprises of 24 luxury
camps, safari lodges, resorts and hotels, located in
Kenya, Tanzania, Rwanda, Uganda and Mozambique.
TPS Eastern Africa Ltd is the listed entity for the
Serena Hotels and is the only listed proxy for the
tourism gig at the Nairobi Securities Exchange. TPS
Serena rallied 9.38% to close at 43.75 on Friday, giving
the enterprise a market capitalisation of Sh5.680bn or
$66.823m.
TPS trades on a Price Earnings Ratio of 9.6957, which
looks inexpensive. If you look back over the last two
decades, you will note that the MD has had to navigate
a really high Beta, ‘Boom and Bust’ tourism cycle and
has navigated this landscape with some facility and
aplomb.
And now, Serena is clearly staking out a much more
forward and offensive position across the region and
as you know by now, I sense the Eastern sea board
of Africa is at a tipping Point [The oil and gas refers
but just as important is the late cycle arrival of the
information century which is the entry ticket for Africa
to join in the c21st - That Arrival of the Information
Century is very grass roots because anyone with an
Internet enabled mobile phone has an entry ticket and
therefore, I see the expansion of the brand as timely
and riding a rising tide.
The brand is established. Its got breadth, its not a
‘mom and pop’ operation. Sure, lots of folks are coming
for Serena’s lunch but their longevity, their ability to
navigate has been proven and their DNA make them a
formidable competitor.
As an investor, my best investments are where I can
go and kick the tyres, speak to the staff and do my
own sleuthing up close and personal. The share price
has underperformed in 2012 and is overdue a rebound
and over the medium term, I think its a must have for
the portfolio.
Shares are well held and supply is actually thin. I have
a 60.00 price objective before year end which gives an
investor 37.142% of up side this year.

Shares go up and down and readers are advised that this
column represents Mr Satchu’s personal opinions.

POPULAR : The Kenyan coast has remained a popular destination to foreign tourists but new markets could threaten this.
BY LOLA OKULO
SOMALIA could give its
Eastern Africa neighbours
stiff competition in tourism
business if its internal conflict and piracy problems
are contained, a UN report
on regional sustainable
tourism shows.
The report by the United
Nations Economic Commission for Africa titled a
study on the challenges and
opportunities for tourism
development says the country has the largest coastal
belt in Africa, architectural
heritage and beautiful pristine beaches that are great
for tourism.
The report which was
compiled last year but released officially last week
however notes that war,
perceptions of poor governance and islamic fundamentalism and piracy have

hampered the development
of Somalia as a tourism destination.
“Somalia tourism also
includes the landmark of
Shanghai old city. Presently
controlled by the warlords
and the wealthy businessmen, the city is known for
its scenic beauty and the
old architectural heritage,”
states the report in part.
“Another most sought
after sightseeing spot in Somalia tourism is the Sinbusi
beach, which is situated
about five kilometres away
from the city of Merca.”
The report lists some of
the key untapped tourism
business opportunities like
eco-tourism, culture and
cruise; expansion of air and
water transportation; fairly
modern and affordable ICT
infrastructure. Relative stability in Somaliland and
Puntland have also been

listed as major entry areas
in the exploitation of Somalia’s tourism business.
By virtue of offering similar tourist attractions, the
report recommends a unified approach to Eastern
Africa’s tourism development under the umbrella
of a regional integration. It
further suggests the development of an Eastern Africa tourism master plan.
Adoption of an open
skies policy in which even
low budget airlines can easily operate flights within
the region’s countries and
adoption of a single tourist visa have also been proposed to drive growth for
the sector.
“This (single tourist
visa) approach will enable
free movement of tourists
within the region. This is
expected to be beneficial to
new destinations in East Af-

rica as they could leverage
on the markets of the more
mature destinations,” the
report says.
Kenya which mostly
markets itself as a safari
and beach destination has
faced fierce competition
from its East African neighbours Tanzania, Uganda
and Rwanda as a result of
some cases of insecurity.
Tanzania and Uganda were
even named as among the
top 45 places to visit in
the world in 2012 whereas
Kenya was missing from
the ranking despite having
almost similar attractions.
The country’s war on
the al Shabaab which was
sparked by tourist kidnap
cases at the Coast has freed
several towns in Somalia
from the terror group’s raid
with reports of normalcy
returning to some parts of
Somalia.

Equity boss is world entreprenuer of the year
BY STAR REPORTER
EQUITY Bank boss James
Mwangi is the Ernst &
Young World Entrepreneur
of the year 2012.
At an awards ceremony
held in Monte Carlo
Mwangi beat 59 country
finalists vying for the title
for his turnaround of Equity bank from a struggling
micro-finance institution

to a robust bank that has
helped advance loans to
low income earners and
boosted small and medium
enterprise.
“This is a global recognition for Africans who
are embracing the power
of entrepreneurship to
change the economic and
social state of Africa,” said
Mwangi after his win.
Ruben Vardanian,

President, Troika Dialog
and chair of the judging
panel said that not only has
Mwangi really transformed
people’s lives regionally
by offering them access
to funding that they have
never had before; he has
ensured that the bank continues to grow with strong
financial performance.
Ernst & Young entrepreneur of the year celebrates

those who are building and
leading successful, growing
and dynamic businesses,
recognizing them through
regional, national and
global awards programs
in more than 140 cities in
over 50 countries.
Mwangi is also Chairman of Equity Group
Foundation, which undertakes corporate social
responsibility programs.

