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Tourist board to revive Magical Kenya brand, train online marketeers
COMMODITIES REVIEW
ALY KHAN SATCHU

The Price Action
is the Signal

B

arclays Bank Kenya has been a presence in
Kenya for more than a 100 Years and traces
its origins all the way back to 1916, when the
National Bank of South Africa opened a branch in my
home town of Mombasa. Barclays PLC has previously
announced it was seeking to reduce its shareholding
in its Africa Business and as at December 2017 had
reduced its stake in Barclays Africa Group to 14.9%. It is
expected that Barclays Africa Group will be renamed
Absa Group by June this year and that the BAG
business will trade with Absa as its brand name across
the African Continent [A presence in ten countries in
Africa and representative offices in another two, 10
000 ATMs,1 200 branches, and 42 000 employees].
The re-characterisation of a more than a 100 Year old
Franchise is certainly a delicate operation requiring
finesse but I am of the view that by wrestling control
of the business and bringing that control back to the
Continent will prove a uniquely positive catalyst for the
business and that was why I made Barclays Kenya one
of my ‘’conviction’’ Trades for 2018 [see my Star article
of 2nd January 2018].
Since making that Call, Barclays Kenya has romped
+34.985% higher Year to date and thats without
Investors receiving their Full Year Dividend which will
juice returns further. That +34.985% return is vastly
outperforming a +3.22% return in Barclays PLC and a
+2.648% return in Barclays Africa Group.
President Kagame said in 2014 that ‘’The markets
are never wrong.” [and I tend to lean heavily in the
President’s direction]
So lets try and understand why the market is so so
bulled up about Barclays Kenya because you cannot
argue with the price signal. My view is [and its being
confirmed by the market] that by wrestling control
back to Africa and away from the City of London, the
business is on the cusp of a liberation. It will no longer
be second-guessed by Folks sitting far away, the
business will be managed by those who are on the
ground and up,close and personal to the action.
Maria Ramos CEO Barclays Africa Group has spoken
before of a ‘’cultural transformation of our business.
We aim to restore our market leadership in our core
business areas and we will develop pioneering new
propositions. Our strategy is designed to use the
opportunity created by our separation from PLC to
fundamentally re-set our digital capability and pursue
inorganic growth opportunities through M&A and
leveraging strategic partnerships’’
Barclays Kenya reported a -4.528% decline in FY
2017 Profit before Tax and as Jeremy Awori said ‘’The
implementation of the interest rate cap compressed
our margins and resulted in a decline in our revenues.
Currently, our strategy is to close the income gap
by increasing sales volumes in the upper segments,
increasing our product penetration in our current
client base and increasing our focus on transactional
banking deposits.’’
The recent Launch of Timiza, a mobile phone
based product speaks to a Firehose and pipeline of
Innovation. Jeremy Awori’s five year strategic Plan
speaks to its Top Priority being ‘’to strongly grow
and to diversify and transform our business’’ The
important word is ‘’growth’’. The Kenya Franchise is
set to move from a defensive mode into an offensive
mode. Barclays is increasing the ‘’bandwidth’’ of its
business and has a muscular Africa-centric balance
sheet to put to work behind this new enhanced
Barclays [ABSA] version 2.
These are indeed exciting times for the soon to
be renamed business and I expect all Stakeholders.
Employees, Customers, Shareholders to continue to
react positively.
My Target for the share price is 15.00.

Aly-Khan is a financial analyst

ELIZABETH KIVUVA/ Kenya Tourism Board has
partnered with Google, Safaricom, Kenya Wildlife
Service and Tourism Finance Corporation to
introduce an online training programme aimed at
promoting domestic tourism.
KTB chief executive Betty Radier said the
programme will leverage on increased use of
internet by Kenyan holiday makers in line with their
strategic objective to enhance visitors’ experience
and increase their stay.
“Many Kenyans have access to internet through
their mobile phones providing us with a great
opportunity to engage them with travel related

content and experiences. KTB will work with
the identified partners to engage players in the
tourism and travel sector to enable them utilize the
internet to their advantage,” she said.
The roll-out to be carried in Nairobi, Mombasa,
Naivasha and Kisumu comes at a time when
domestic tourism is on a steady rise.
KTB expects the programme to deliver a 20
per cent growth in returns and 5 million bed nights
booked in 2018.
Tourism CS Najib Balala previously asserted
that the industry’s potential in the country is
underutilized. In a presentation to the senate

committee on the performance, Balala said
the industry was underperforming due to poor
marketing activities and the Magical Kenya brand
being weak.
In February, Balala revealed in a National
Tourism Stakeholders Forum that digital marketing
was the key strategy to enabling the sector realize
three million tourists annually.
The industry has also been piggybacking
tourism products on other successful Kenyan
events including Barclays Kenya Open 2018 as
part of Sport Tourism to boost Kenya in the global
tourism arena.

MISTRUST

14 landlords kick out
Nakumatt, say no hope
This has affected other tenants, leading to significant losses and a wider risk of
bank default and job losses being visited on these and other third parties
ABEL MUHATIA
@muhatiaa

Fourteen landlords of Nakumatt Holdings limited are no longer intrested in
having the retailer as a Tenant.
The 14 are from Galleria, Nyali,
Likoni, Karen Crossroads, Nakuru, Eldoret Household, Cinemax, Nanyuki,
Highridge, City Hall, Diani, Malindi,
Meru and Highport (Warehouses)
“We hereby wish to state that we do
not wish to continue with Nakumatt as a
tenant,” the 14 said in a joint press statement.
They said that they are aware of two
other landlords who will not be renewing their leases with Nakumatt, which
are soon coming up for expiry, and a further five who have sued the retailer leaving a balance of nine stores which may
wish to host them as tenants.
MASSIVE DEFAULT
The landlords attributed their decisions
not to continue hosting Nakumatt due
its massive rent default putting them at
risk of having their properties seized by
banks.
Also, they said that Nakumatt’s failure
to adequately stock its shelves, footfall
within their malls have fallen drastically.
“... this has affected other tenants, leading to significant losses and a wider risk
of bank default and job losses being visited on these and other third parties,”
More to this, the 14 stated that they do
not support the proposals for recovery
advanced by the administrator, Peter
Kahi.
Early this year, the high court allowed
Nakumatt to appoint Kahi as an administrator, in bid to strategise the way forward on coming out of debt with the
Landlords and suppliers.
He was expected to meet all Nakumatt
creditors in 60 days of his appointment,
and address all their concerns. The meeting held last month sought votes of creditors on whether to write off 25 per cent
of their debts and convert the remaining
75 per cent to equity, or not.

A family shops at the newly restocked Nakumatt prestige yesterday /MONICAH MWANGI

However , it flopped following questions over validity of the retailer’s Sh35.8
billion debt.
FRAUD INVESTIGATIONS
Last month, the Star established that the
Banking Fraud Investigation Unit has
opened a probe into Nakumatt directors
Atul Shah and his sons as it seeks to find
out whether they may have siphoned billions of shillings from the retailer that is
now on its death bed.
A source within the BFIU confirmed
the ongoing investigations. Also, during
the retailers meeting with the creditors
Kahi confirmed that the detectives are
carrying out investigations into Shah and
the other two directors.
NO ALTERNATIVE
While at that,Tuskys supermarket which
had proposed a deal to help Nakumatt
back on its feet backed out on Thursday
last week.The two filed an application
at the Competition Authority for ex-

emption of a management contract that
would see Tuskys offer management services to Nakumatt.
The deal would also allow Tuskys to
issue recurring guarantees to suppliers and in return pocket one per cent of
sales, a deal that was opposed with one
of Tuskys shareholders Yusuf Mugweru.
Tuskys grew cold feet because of some
aspects of the revival proposal presented
by Kahi. “As a result, we are instructed to
advise you that Tusker Mattresses Limited is re-considering its proposed investment in Nakumatt Holdings Limited,” a
letter by Tuskys to the Authority said.
The 14 landlords also attributed their
simultaneous decision to the resolve of
Tuskys pulling out of the proposed deal
saying there is no viable alternative offered.
“We note that the Nakumatt/Tusky’s
deal has fallen through with no viable alternative offered, leaving us with no other conclusion than that Nakumatt has no
hope for recovery”.

‘WE ARE
AWARE OF
TWO OTHER
LANDLORDS
WHO WILL
NOT BE
RENEWING
THEIR
LEASES WITH
NAKUMATT’

